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The consumer goods industry accounts for 20 percent of the world' s gross domestic product (GDP)—that’s
over $14 trillion in turnover. And yet the industry isn't growing! It lags behind global GDP growth, and the
latest figures suggest that the world’ s top 250 consumer goods manufacturers lost nearly $38 billion in profit
in 2011 compared to the previous year. As growth declines, profit margins erode and leading players are
caught in a perfect storm: hyper competition, the growth of mega-retailers, explosive increases in input costs,
talent shortages, and the declining effectiveness of traditional marketing methods all suck profits from a once
vibrant and progressive industry. Industry thought leaders see an urgent need for change.

In The Shopper Marketing Revolution, shopper marketing pioneers Mike Anthony and Toby Desforges
analyze why the industry needs to change and provide managersin the field with the practical advice and
proven techniques they’ll need to revolutionize their businesses. Mike and Toby introduce the five-step Total
Marketing model, an approach that creates coherent links between the end consumer and the in-store
environment. Total marketing represents a fundamental shift in the way marketing works. 1t will help
businesses understand how to respond to the redlity of the 21st century—transforming the way they market
their brands and relate to retail customers.
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From reader reviews:
Deborah Beaudry:

Do you among people who can't read pleasurable if the sentence chained inside the straightway, hold on guys
thisaren't like that. This The Shopper Marketing Revolution: Consumer - Shopper - Retailer: How

Marketing Must Reinvent Itself in the Age of the Shopper book is readabl e through you who hate those
straight word style. Y ou will find the data here are arrange for enjoyable looking at experience without
leaving perhaps decrease the knowledge that want to provide to you. The writer involving The Shopper
Marketing Revolution: Consumer - Shopper - Retailer: How Marketing Must Reinvent Itself in the Age of
the Shopper content conveys prospect easily to understand by many people. The printed and e-book are not
different in the content but it just different asit. So, do you continue to thinking The Shopper Marketing
Revolution: Consumer - Shopper - Retailer: How Marketing Must Reinvent Itself in the Age of the Shopper
is not loveable to be your top collection reading book?

JereAraujo:

A lot of people aways spent their particular free time to vacation or go to the outside with them loved ones
or their friend. Did you know? Many alot of people spent they free time just watching TV, or playing video
games al day long. If you want to try to find a new activity honestly, that islook different you can read any
book. It isreally fun for yourself. If you enjoy the book which you read you can spent all day every day to
reading a publication. The book The Shopper Marketing Revolution: Consumer - Shopper - Retailer: How
Marketing Must Reinvent Itself in the Age of the Shopper it doesn't matter what good to read. There are alot
of people that recommended this book. They were enjoying reading this book. If you did not have enough
space to create this book you can buy typically the e-book. Y ou can mQore very easily to read this book
through your smart phone. The price is not to cover but this book has high quality.

David Bar nett:

Areyou kind of active person, only have 10 or even 15 minute in your moment to upgrading your mind skill
or thinking skill even analytical thinking? Then you have problem with the book when compared with can
satisfy your short space of time to read it because all of this time you only find e-book that need more time to
be learn. The Shopper Marketing Revolution: Consumer - Shopper - Retailer: How Marketing Must Reinvent
Itself in the Age of the Shopper can be your answer mainly because it can be read by you who have those
short free time problems.

Karen Baskin:

Reserve is one of source of know-how. We can add our knowledge from it. Not only for students but also
native or citizen need book to know the up-date information of year to help year. Aswe know those books
have many advantages. Beside all of us add our knowledge, may also bring us to around the world. Through
the book The Shopper Marketing Revolution: Consumer - Shopper - Retailer: How Marketing Must



Reinvent Itself in the Age of the Shopper we can have more advantage. Don't you to be creative people? To
get creative person must like to read a book. Just choose the best book that suited with your aim. Don't be
doubt to change your life with this book The Shopper Marketing Revolution: Consumer - Shopper - Retailer:
How Marketing Must Reinvent Itself in the Age of the Shopper. Y ou can more appealing than now.
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