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For courses in Sports Marketing.
Help students understand the business of sports through a practitioner’s perspective.
Written from the perspective of those who’ve been actively involved in the sports business, Sports Marketing
addresses business and marketing issues pertinent to sports as observed by the practitioners and scholars
themselves. Through its extensive presentation of current information, this text also helps encourage students
to get actively involved and engaged in the process of sports entertainment.

Features:

Present information from the field:

A practitioner’s approach. Most sports marketing texts are crafted using a marketing principles template.●

The organization and chapter themes of these texts are often too similar to Principles of Marketing texts.
Sports Marketing strives to depart from that practice by focusing on important conceptual, strategic, and
actionable areas of the sports marketing function. Practitioner contributions come from the author team,
and a high caliber roster of successful sports executives from media, marketing, and other areas of sports
business.
Industry experts highlights. Each chapter features an industry expert. Each expert was selected based on his●

or her knowledge and provided input on chapter content. The Insider Expert feature that appears early in
each chapter gives biographical information on the chapter’s industry contributor.
Sports examples. Throughout the book, concepts are reinforced with examples of practices and events from●

the sports industry. A variety of sports, properties, and companies are used as examples to bring to life
definitions and concepts presented.

Put students’ analytical skills into play:

Critical thinking exercises, which are found throughout this text, require students to consider various●

situations faced by the sports marketers and sports executives.
The end-of-chapter sports marketing cases put students in the role of decision maker, enabling students to●

apply knowledge and key concepts to business situations faced by actual sports brands.
Expert insights. Each chapter concludes with Insider Insights, a question-and-answer feature with the●

chapter’s industry contributor. In this feature, experts share examples of best practices from their
experiences and opinions about trends in sports marketing.



Preview the chapter’s game plan: Lead-in vignettes. Each chapter begins with a vignette related to sports
marketing and the content of the chapter. The vignette describes a practice or occurrence that illustrates a
topic appearing in the chapter, setting the stage for more in-depth coverage in the chapter.

Get students ready for the big leagues: Career planning. Many students take a sports marketing course
because they have a serious interest in pursuing a career in sports business. In order to help students plan for
their future careers, the final chapter contains:
-Information about different career opportunities in sports marketing.
-Steps students can take to position themselves as job candidates.
-Advice on career planning and management from a panel of the book’s industry experts.
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From reader reviews:

Delia Black:

Book is to be different for each grade. Book for children until eventually adult are different content. As we
know that book is very important for us. The book Sports Marketing had been making you to know about
other expertise and of course you can take more information. It is very advantages for you. The reserve
Sports Marketing is not only giving you a lot more new information but also to be your friend when you
really feel bored. You can spend your personal spend time to read your book. Try to make relationship with
all the book Sports Marketing. You never sense lose out for everything when you read some books.

Donald Gullett:

A lot of people always spent their own free time to vacation or perhaps go to the outside with them family
members or their friend. Are you aware? Many a lot of people spent they free time just watching TV, or
playing video games all day long. If you wish to try to find a new activity here is look different you can read
a new book. It is really fun for you. If you enjoy the book you read you can spent the entire day to reading a
e-book. The book Sports Marketing it is rather good to read. There are a lot of people who recommended this
book. These folks were enjoying reading this book. When you did not have enough space to develop this
book you can buy typically the e-book. You can m0ore easily to read this book out of your smart phone. The
price is not too expensive but this book possesses high quality.

Ryan Dewitt:

Are you kind of stressful person, only have 10 or 15 minute in your time to upgrading your mind talent or
thinking skill actually analytical thinking? Then you are receiving problem with the book when compared
with can satisfy your limited time to read it because this time you only find book that need more time to be
go through. Sports Marketing can be your answer as it can be read by anyone who have those short extra
time problems.

Eileen Moore:

E-book is one of source of knowledge. We can add our information from it. Not only for students but also
native or citizen need book to know the up-date information of year to be able to year. As we know those
books have many advantages. Beside all of us add our knowledge, also can bring us to around the world.
With the book Sports Marketing we can have more advantage. Don't someone to be creative people? To get
creative person must love to read a book. Just choose the best book that suitable with your aim. Don't always
be doubt to change your life with that book Sports Marketing. You can more appealing than now.
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